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Radio continues to reach 

significantly more people 

each week than any other 

medium in the U.S. 

And the largest share of all time spent listening to 

audio ï47% ïis spent listening to broadcast radio.



The voice-activated future is here and people 

are increasingly discovering the convenience 

and customization of these products, including 

Smart Speakers. 

And the primary usage: listening to audio. 71% 

of smart speaker owners are listening to more 

audio since getting their smart speaker. These 

devices are bringing radio into millions of 

homes in a new way.

Radio. Everywhere.

Source: Smart Audio Report , Edison Research, 2017



NPR raises the bar.

Source: ACT 1 based on Nielsen Audio Nationwide, Fall 2017, Persons 12+. © 2018 The Nielsen 

Company. May not be quoted or reproduced without the prior written permission of Nielsen. 

Itôs our rigorous commitment to journalism 

and storytelling; our high quality audio and 

fact-based reporting that set NPR apart. 

Unique among radio networks. Unique in 

sound. Unique in our listenersô trust. 

NPR is defying the radio industryôs 

downward trends with audience numbers 

higher than ever before.



Leading nationally, 

locally ðand personally.
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NPR programming airs across 1,100 stations 

and reaches 30M listeners weekly ïour 

largest audience ever.

And NPR stations have the highest drive-time 

ratings for news in 46% of all US markets.

Listeners arenôt only tuning in, theyôre making 

NPR part of their lives ï86% agree that NPR 

is personally important to them.



Most listened -to news programs in America.

#1 Morning Drive

14.9 million weekly listeners 

#1 Afternoon Drive

14.7 million weekly listeners 

Source: ACT 1 based on Nielsen Audio Nationwide, Fall 2017, Persons 12+. © 2018 The Nielsen 

Company. May not be quoted or reproduced without the prior written permission of Nielsen. 



HIDDEN BRAIN WITH 

SHANKAR VEDANTAM

FRESH AIR WITH 

TERRY GROSS

1A

CONVERSATION, STORYTELLING & HUMORSomething for everyone.


